
SCHEDULE WEDNESDAY, JUNE 6

8:00 a.m. - 12:00 p.m. | LOS FELIZ 
Additional Cost: $299
FinX: An Experiential Workshop 
Transform the way you see consumer challenges and design 
financial products. FinX is an empathy-building experience 
that helps innovative companies catalyze their design processes 
through a clear understanding of the consumer landscape. 
During this half-day experience, CFSI takes participants 
through the Los Angeles community, conducting the types of 
financial transactions that underbanked Americans face every 
day. Following the exercise, we’ll lead an interactive discussion 
and uncover valuable insights to improve strategy, community 
relations, financial education, and product design. Don’t miss  
this opportunity – space is limited and will fill up quickly.
Brenton Peck, Senior Manager, CFSI

1:00 p.m. - 2:15 p.m. | MT. OLYMPUS 
Additional Cost: $99
The Business Case for Financial Health 
How can you make a strong business case for a financial health 
strategy, initiative, product, or tactic? Join this working session to 
learn about the case for financial health, hear from practitioners, 
and begin to build your own business case with input from your 
fellow attendees.
TBD, TBD, TBD
Sara Olsen, Founding Partner, SVT Group
Evan Siegel, Strategy Manager, Wells Fargo Virtual Channels
Moderated by: Aliza Gutman, Senior Director, CFSI

2:30 p.m. - 3:45 p.m. | LOS FELIZ 
Additional Cost: $99
Leveraging Behavioral Economics to  
Design Better Financial Products
$5.99 or $6.00? The last slice of old chocolate cake or a fresh, 
crisp apple? Save a few dollars or buy that extra coffee? In this 
interactive session, explore what CommonCents Lab has learned 
from behavioral economics, its impact on consumers, and how to 
use these lessons to design more effective financial products.
Maura Farver, Senior Behavioral Researcher, Center for Advanced 
Hindsight, Duke University

4:00 p.m. - 4:45 p.m. | SALON 1&2
Welcome and Opening Remarks
Jennifer Tescher, President and Chief Executive Officer, CFSI
Laura Barger, Chief Marketing Officer, CFSI

4:45 p.m. - 5:15 p.m. | SALON 1&2
Opening Keynote: Designing Around the Customer
Creating truly customer-focused products and experiences goes way beyond 
delighting them with good UX. Join Harry West, CEO of global design and 
innovation firm frog, for a can’t-miss opening keynote at EMERGE. Drawing 
on his work with the world’s biggest brands, he’ll explore what defines a great 
customer experience, the role of data in good design, and key steps for designing  
a customer-focused strategy.
Harry West, Chief Executive Officer, frog

5:15 p.m. - 6:00 p.m. | SALON 1&2
The Rise of the Chief Customer Officer
Implementing customer-centric strategies for product design and business growth 
requires advocacy from the very top of an organization. To enable collaboration 
across siloed organizations so they can truly focus on customer priorities, the chief 
customer officer is taking the lead at many organizations in shaping perspectives, 
creating behaviors, and encouraging customer-focused growth. Gain insights from 
visionary CCOs, CMOs, and other customer-centric executives driving change 
within their organizations to focus on outcomes-based goals, with the financial 
health of their customers at the core.
Naveen Agarwal, Chief Customer Officer, Prudential
Donna Vieira, Chief Marketing Officer, Chase Consumer Banking
Moderated by: Lisa Henken Ramirez, Senior Vice President, Chief Customer Officer, Netspend

6:00 p.m. - 6:30 p.m. | SALON 1&2
Keynote Address: Widening the Aperture:  
How Leaders Can Reclaim the Definition of Value
Jennifer Tescher, President and Chief Executive Officer, CFSI

6:30 p.m. - 7:00 p.m. | SALON 1&2
First-Time Attendee Speed Networking
First-time EMERGE attendees and veterans meet and mingle at this fast-paced 
networking event.

6:30 p.m. - 7:30 p.m. | ATTENDEE LOUNGE
Welcome Reception 
Come network with other EMERGE attendees at this kick-off reception.

7:30 p.m. - 9:30 p.m. | OFFSITE
Dine Arounds
Select from a range of cuisines, price points, and topics, and then join other 
attendees at these dutch-treat dinners at local restaurants.

PRE-CONFERENCE SESSIONS

SCHEDULE THURSDAY, JUNE 7

6:00 a.m. - 7:00 a.m. | LOEWS HOLLYWOOD HELIPAD,  
MEET IN THE HOTEL LOBBY
Sunrise Yoga 
Wake up, rise with the sun, and begin your morning with an invigorating yoga 
class. All levels welcome! Advance sign-up at the registration desk required.

8:00 a.m. - 8:30 a.m. | ATTENDEE LOUNGE
Networking Breakfast

Sponsored by: 

8:30 a.m. - 9:10 a.m. | SALON 1&2
Keynote Address: Telling the Story of Financial Insecurity,  
A Conversation with Kai Ryssdal & Jennifer Tescher
The media is being challenged on all sides today, yet impactful reporting is  
key for increasing economic intelligence for all Americans. During this  
fireside chat, Marketplace® host Kai Ryssdal and CFSI CEO Jennifer Tescher  
will discuss the media’s role in the finhealth conversation and how telling the  
stories of everyday Americans’ financial health can help us uncover better 
finhealth solutions.
Kai Ryssdal, Host and Senior Editor, Marketplace
Moderated by: Jennifer Tescher, President and Chief Executive Officer, CFSI

9:10 a.m. - 9:20 a.m. | SALON 1&2
Big Idea: Making Money Have Meaning
Andrei Cherny, Chief Executive Officer, Aspiration

9:20 a.m. - 9:55 a.m. | SALON 1&2
Keynote Address: Fostering Economic Empowerment  
From Within
As both the people lead and Square Capital lead at Square, Jacqueline Reses 
offers a unique perspective on how prioritizing company culture can support 
your business objectives and your company’s broader purpose. In this session, 
she’ll discuss Square’s focus on financial inclusion and its success in building  
an ecosystem of products and services that promote economic empowerment. 
Learn how Square is creating a workplace culture that is helping to fuel 
innovation, improve access to funding and support small business owners 
across the country.
Jacqueline Reses, Square Capital Lead & People Lead (CHRO), Square Inc.

9:55 a.m. - 10:05 a.m. | SALON 1&2
Big Idea
Daryl Collins, Chief Executive Officer, Bankable Frontier Associates

10:05 a.m. - 10:50 a.m. | SALON 1&2
Service Design for Cities:  
Building More Financially Inclusive Solutions
As citizens in cities around the country face growing inequality and financial 
vulnerability, it is more important than ever for public services to be effective 
and accessible – especially for low-income households. Join us to learn how the 
cities of New York and Oakland are testing collaborative approaches to engage 
their most vulnerable residents, with a goal of building more inclusive public 
services to expand financial resiliency.
TBD, TBD, TBD
TBD, TBD, TBD
Lara Penin,  Associate Professor, Director Transdisciplinary Design MFA program, 
Co-founder Parsons DESIS Lab, Parsons, The New School
Moderated by: Marshall Sitten, Vice President of Communications & Service 
Design, Citi Community Development

10:50 a.m. - 11:15 a.m. | ATTENDEE LOUNGE
Networking Break

11:15 a.m. - 11:55 a.m. | SALON 1&2
Protecting the Consumer in an Uncertain World
With the role of institutions like the Consumer Financial Protection Bureau 
hanging in the balance, what does the future hold for customer protection? 
The past couple of years have brought changes with potentially huge impacts 
on consumer well-being, from large-scale data breaches and the rise of 
cryptocurrencies to evolving mandates for industry protections and advances 
in risk management. As a result, the question of who – or what – is ultimately 
responsible for the ongoing protection of consumers is on the minds of many 
“regulatory futurists.”
Jason Gross, Chief Executive Officer, Petal
Lauren Saunders, Associate Director, National Consumer Law Center
Corey Stone, Entrepreneur in Residence, CFSI
Moderated by: Jo Ann Barefoot, Chief Executive Officer, Barefoot Innovation Group

11:55 a.m. - 12:15 p.m. | SALON 1&2
Meet the Future of FinTech: Announcing  
The 2018 Financial Solutions Lab Winners
Join us for the big reveal of the startups selected for this year’s Financial 
Solutions Lab! Co-founded and managed by CFSI and JPMorgan Chase & 
Co., Financial Solutions Lab has seen more than 1,000 applicants over the 
last four years, and the competition is fierce among this year’s contenders for 
$250,000 in funding and access to unparalleled resources. Who will join us 
on stage this year to become the class of 2018? Don’t miss this insider glimpse 
into the future of fintech.
Barry Simmons, Managing Director, Divisional Director for Consumer Banking  
& Wealth Management, California Division, JPMorgan Chase Bank
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12:15 p.m. - 1:45 p.m.

Innovation Lunches

1:45 p.m. - 2:00 p.m. | ATTENDEE LOUNGE

Networking Break

One of the strongest tactics for broadening the financial inclusion is to incorporate 
a broader set of data into the credit decisioning process.  Technical innovations are 
creating new opportunities to access data sources in an efficient, digital manner 
based on consumer permissions. This session will cover analytic research which 
illustrates opportunities that this financial technology can provide in the continued 
evolution and advancement of the FICO® Score.

Sponsored by: 

SALON 5

A Sneak Peek at Next-Gen Developments  
for Financial Inclusion in Credit Scoring 

A panel of non-prime consumers from the L.A. area will speak about their financial 
circumstances, the products and services that are available to them, and what might 
help them better manage their stress and improve their financial lives. Audience 
members will have the opportunity to ask questions to better understand consumers’ 
needs and situations.
Moderated by: Jonathan Walker, Executive Director, Elevate’s Center for the New Middle Class

Sponsored by: 

ANNEX

Innovation Starts with the Customer:  
Hear Directly from Non-Prime Consumers

Insurers have a great opportunity and responsibility to 
support financial health by helping consumers build 
their resilience. At EMERGE, CFSI and Prudential will 
release findings from their newest foundational research 
on the insurance needs, attitudes, perceptions, and 
coverage of American consumers, particularly those who 
are struggling financially. Join us for research highlights 
and reactions from established and emerging industry 
experts, as they explore the opportunities and challenges 
of mitigating financial risks for millions of Americans.

Adrienne Harris, Chief Business Development Officer  
and General Counsel, States Title, Inc.

Kara Kaplan, Co-Founder & Chief Executive Officer, Moonrise

Arjan Schütte, Founder & Managing Partner,  
Core Innovation Capital

Moderated by: Sarah Parker, Director, CFSI

Sponsored by: 

lorem epsem   lorem epsem lorem epsem lorem 
epsem lorem epsem lorem epsem lorem epsem 
lorem epsem lorem epsem lorem epsem lorem 
epsem lorem epsem lorem epsem   lorem epsem 
lorem epsem lorem epsem lorem epsem lorem 
epsem lorem epsem lorem epsem lorem epsem 
lorem epsem lorem epsem lorem epsem
TBD, TBD, TBD
TBD, TBD, TBD
TBD, TBD, TBD
TBD, TBD, TBD

Sponsored by: 

SALON 4

Insuring the Way to a 
Financially Resilient America

HOLLYWOOD BALLROOM, STUDIO A&B 

Oportun Innovation Lunch 
(title coming soon)

SALON 6

Beyond Helping Consumers Cope, Help Them Prosper

According to the Center for Financial Services Innovation, more than half of American adults struggle financially at least 
some of the time. To cope, consumers are using alternative sources to meet their financial needs – instead of turning 
to their banks. Empower consumers to keep your relationships and their financial health intact through point in time 
awareness, payment options, and the ability to anticipate and avoid problems.

TBD, TBD, TBD
TBD, TBD, TBD
TBD, TBD, TBD
Moderated by: TBD, TBD, TBD

Sponsored by: 
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TRACK 3 
TRANSFORMATION THROUGH 
TECH AND DESIGN

TRACK 1 
BUILDING FOR BETTER 
CUSTOMER EXPERIENCE

Thriving in Retirement: It's Not Just About Savings
It’s hard to pick just one statistic that summarizes how little Americans have 
saved for their retirement. But as a growing list of financial services companies 
know, thriving in retirement isn’t just about savings – in fact, the ability to save 
depends on how the rest of your financial life is working. For example, CFSI 
research shows that retirees need a lot of help building emergency reserves and 
spending savings appropriately, particularly if they’re low- or moderate-income. 
Hear a panel of retirement industry experts discuss the interconnected elements 
of their customers’ financial lives, and what can and should be done to support a 
holistically healthy retirement.
TBD, TBD, TBD
TBD, TBD, TBD
Moderated by: TBD, TBD, TBD

Hot for Bots: Is AI in Consumer Banking More Than a Buzzword? 
Artificial intelligence is transforming the customer experience in banking.  
Or is it? While most institutions agree that change is on the horizon, a third are 
not yet investing in AI projects, according to research firm Celent. And even as 
more banks roll out virtual assistants and chatbots, it remains to be seen whether 
these machines can go beyond checking balances and reviewing transactions to 
engage consumers in meaningful ways. The innovators and experts on this panel 
will debate AI’s potential to change how consumers interact with their finances.

Todd Copeland, Senior Vice President, Digital Channels, TD Bank Group
Catherine Flax, Chief Executive Officer, Pefin
Gary Tougas, Jr., Vice President, Digital Planning and Innovation, Bank of America
Moderated by: Tanaya Macheel, Editor, Tearsheet

Keeping Score: The Future of Financial Health Measurement
Organizations at the forefront of financial health measurement are developing 
scoring models to assess their customers’ financial lives. Learn from these industry 
experts about the opportunities and challenges of using survey and transactional 
data to measure and track customer financial health. You’ll walk away with an 
understanding of how your company can start measuring your customers’ financial 
health today using the CFSI Financial Health Score™ Toolkit.

Tom Berquist, Senior Vice President, Marketing and Cooperative Affairs, BECU
Katy Gibson, Vice President, Product Applications, Envestnet | Yodlee
Brian Kloss, Assistant Vice President, USAA
Moderated by: Thea Garon, Director, CFSI

TRACK 2 
THE EVOLVING ROLE  
OF INSTITUTIONS

Presented by Platinum Sponsor: 

SALON 5

SALON 6

SALON 4

Presented by Gold Sponsors:

Presented by Platinum Sponsor: 

Deploying Design Thinking to Build  
Better Financial Products
How are providers using the latest human-centered design strategies to 
identify and fulfill their customers’ needs? Whether it’s managing saving  
or promoting the responsible use of credit, this panel of industry leaders  
will share what they’ve learned while designing the next generation of 
financial products.

Kristen Berman, Co-Founder and Principal, Common Cents Lab
Jennifer R. Jackson, Managing Vice President, Capital One
John Wolanin, Co-Founder and Chief Product Officer, Dave.com
Moderated by:Henry Benjamin, Vice President, Product Design, Credit Karma

Prescribing Productivity: Financial Health in the Workplace
Can employers really help their employees lead financially healthier lives? 
Organizations that strive to support workers through financial wellness programs, 
benefits and policies face real obstacles, from engaging employees to privacy 
concerns. Yet when done correctly, businesses have a tremendous opportunity 
to reduce financial stress in the workplace, promote staff engagement, improve 
productivity, and reduce long-term healthcare costs, among other significant 
benefits. Hear from innovative financial health providers about designing effective 
solutions that can help employers address financial wellness in the workplace.

Catherine Harvey, Policy Advisor, AARP Public Policy Institute
Darlene Miranda, Vice President of Product, CommonBond
Safwan Shah, Founder and Chief Executive Officer, PayActiv Inc.
Moderated by: Jérémie Ryan, Director, Financial Literacy and Stakeholder 
Engagement, Financial Consumer Agency of Canada

Meet the Innovators: 2018 Lab Winners
Come get to know the next generation of promising fintech innovators – and 
potentially meet your next business partner. This session will feature the winners 
of the 2018 Financial Solutions Lab Challenge, a $30 million, five-year initiative 
managed by CFSI in partnership with JPMorgan Chase & Co. The Financial 
Solutions Lab works to identify, test and scale innovations that help Americans 
save, improve credit and build assets. In this session, the 2018 winners will share 
what inspired them to solve for finhealth and how they’re addressing real consumer 
pain points in innovative ways.

TBD, TBD, TBD
TBD, TBD, TBD
TBD, TBD, TBD
TBD, TBD, TBD
TBD, TBD, TBD
TBD, TBD, TBD
TBD, TBD, TBD
Moderated by: Mary Wisniewski, Deputy Editor and Fintech Reporter, SourceMedia

Presented by Gold Sponsor: 
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2:00 p.m. - 2:45 p.m. 

Leveraging the College Moment to Engage with Students
More than ever, students are struggling with their financial health.  
From paying for rising tuition costs to paycheck-by-paycheck living in  
college, and finally tackling student debt while building a financial foothold  
as they transition to the workplace, this consumer segment faces a unique 
set of challenges. In this session, we’ll hear from innovators leveraging the 
college touchpoint as a powerful opportunity to engage with students and 
graduates and deliver the tools to help them meet their financial goals.

David Helene, Founder and Chief Executive Officer, Edquity
Ben Hoffman,  Senior Vice President, Head of Digital Lending, Fifth Third Bank
Akhil Nigam, Head of Emerging Product, Fidelity Investments
Moderated by: TBD, TBD, TBD

Prove Who You Are: The Future of Identity Verification
Verifying that someone is who they say they are is essential for preventing fraud 
and fulfilling financial institutions’ know-your-customer obligations. Today, 
institutions do this primarily by matching consumer-provided information against 
databases compiled from other consumer-provided information, such as credit 
bureaus or social media companies. Given that consumer identity is a complex 
mix of government-issued information, personal secrets, and inherent attributes, 
organizations cannot use databases to verify identity with total certainty. 
Institutions are also grappling with challenges like digital identity theft and fraud, 
as well as proving identity for those with limited online history. This session will 
explore the practices and pitfalls of identity verification today, the potential 
impact of emerging techniques like biometric data and distributed ledgers, 
and who should ultimately be responsible for storing and protecting sensitive 
consumer information.

William Hockey, Co-founder and Chief Technology Officer, Plaid
TBD TBD
Cory Johnson, Chief Market Strategist, Ripple
Moderated by: Corey Stone, Entrepreneur in Residence, CFSI

Payments as a Lifeline:  
Innovation in Payments for Disaster Relief
Following a year of unprecedented natural disasters, financial institutions 
are exploring solutions to leverage payment system capabilities to help 
victims rebuild their communities, businesses, and lives. Learn about plans 
for nonprofits and government institutions to deliver payments directly to 
victims and how your organization can help drive this significant initiative.

Antonio Marra, Vice President, Product Management - Financial Inclusion, Mastercard
Francine Speer, Parish Relations Services Manager, Catholic Charities Fort Worth
Jaclyn Stewart, Regulatory Policy Project Officer, Financial Crimes 
Enforcement Network (FinCEN)
Moderated by: Kirsten Trusko, Chief Innovation Officer, IRC Advisory, LLC

4:00 p.m. – 4:45 p.m.3:00 p.m. - 3:45 p.m.



5:00 p.m. - 5:50 p.m. | SALON 1&2
Designing A Smarter Transactional Account
Only a couple of years ago, innovation in transaction accounts centered 
on questions like prepaid versus DDA; whether to include overdraft and 
actual checks; and, of course, fee structure. Now, bank and fintechs alike are 
changing the conversation. Join us for this panel discussion on why checking 
and prepaid accounts are more than just safe, affordable places to store 
hard-earned dollars. Fully integrated with other critical financial services 
and powered by advanced data analytics, human-centered UX, and a deep 
understanding of customers’ financial lives, today’s leading-edge accounts 
now have the potential to help consumers make decisions that improve their 
financial health.
Solana Cozzo, Vice President, Prepaid and Inclusive Growth, North America 
Markets, Mastercard
G. Kenneth Patrick, Head of Market Development - Payment Products, Fiserv
Colin Walsh, Chief Executive Officer, Varo Money
Moderated by: John Thompson, Chief Program Officer, CFSI

5:50 p.m. - 6:15 p.m. | SALON 1&2
Fireside Chat with Dan Schulman and Jennifer Tescher
Dan Schulman, President and Chief Executive Officer, PayPal
Moderated by: Jennifer Tescher, President and Chief Executive Officer, CFSI

6:15 p.m. - 7:30 p.m. | ATTENDEE LOUNGE
Innovation Reception | Sponsored by: JPMorgan Chase & Co.
Be sure to plan some time for this year’s Innovator’s Row, where you will meet 
some of America’s most promising fintechs innovating for financial health.  
It’s a great chance to connect with future partners, providers, and 
collaborators. Don’t miss it!

7:30 p.m. - 9:30 p.m. | INVITATION ONLY
Member-Only Financial Health Network Dinner
Escape to Yamashiro to connect directly with other members within the 
serene courtyard surrounded by great food, inspiring conversation, and koi. 
Attendance at this dinner is reserved exclusively for Financial Health Network 
members and advisors.

SCHEDULE FRIDAY, JUNE 8
6:00 a.m. - 7:00 a.m. | LOEWS HOLLYWOOD HELIPAD,  
MEET IN THE HOTEL LOBBY
Sunrise Yoga
Wake up, rise with the sun, and begin your morning with an invigorating yoga 
class. All levels welcome! Advance sign-up at the registration desk required.

8:00 a.m. - 8:30 a.m. | ATTENDEE LOUNGE
Networking Breakfast
Sponsored by:

8:30 a.m. - 9:05 a.m. | SALON 1&2
Keynote Address: Creating a Great Place to Work For All
Maximizing every ounce of your human potential is critical to business 
success today. Join Great Place to Work leader Michael C. Bush as he 
shares lessons from his work helping Fortune 500 businesses create more 
effective, productive cultures. He’ll explore why inclusivity and innovation 
are inextricably linked, how to bring out the best in employees, and how to 
do so with a “For All” culture.
Michael C. Bush, Chief Executive Officer, Great Place to Work

9:05 a.m. - 9:15 a.m. | SALON 1&2
Big Idea: How Sustainability Took Root  
as a Business Differentiator
In her 2015 book “Green Giants: How Smart Companies Turn Sustainability 
Into Billion-Dollar Businesses,” Freya Williams examines companies who 
have shattered the myth that acting responsibly hinders profitable growth. 
As more organizations explore the business case for financial health, Freya 
shares her thinking on distinct parallels between sustainability and finhealth 
as a business practice, and how she is turning these into actionable progress 
with clients and her team at change agency Futerra.
Freya Williams, Chief Executive Officer, North America, Futerra

9:15 a.m. - 10:00 a.m. | SALON 1&2
Inside Out: How Today’s Businesses Are  
Leading With Their Values
More than ever, companies are reshaping their business models to mirror 
their internal culture and value systems. As a result, corporations are 
increasingly vocal about the opportunities and challenges shaping our current 
social and economic landscapes. Hear from some of today’s most powerful 
corporate leaders on how their organizations are putting corporate culture at 
the forefront of their business strategies and influencing change on the major 
issues of our time.
Amy E. Weaver, President, Legal and General Counsel, Salesforce
Moderated by: Franz Paasche, Senior Vice President, Corporate Affairs, PayPal

10:00 a.m. - 10:30 a.m. | ATTENDEE LOUNGE
Networking Break

10:30 a.m. - 11:05 a.m. | SALON 1&2
Designing for Small Business Success
Small businesses are as diverse as the consumers they serve – and face 
many of the same challenges around how to spend, save, borrow, and plan.  
How can financial providers better understand and support the needs of 
their small business customers? We’ll hear from Sasan Goodarzi, head of 
small business products at Intuit, about how the company has moved from 
a product focus to a customer focus to design solutions that help small 
businesses achieve financial health.
Sasan Goodarzi, Executive Vice President and General Manager, Small Business 
and Self Employed Group, Intuit Inc.
Moderated by: Gina Harman, Chief Executive Officer, Accion, U.S. Network

11:05 a.m. - 11:15 a.m. | SALON 1&2
Big Idea
Tim Renick, Senior Vice President for Student Success, Georgia State University

11:15 a.m. - 11:50 a.m. | SALON 1&2
Big Tech’s Next Venture: Banking?
Big tech firms like Facebook, Amazon, Apple, and Google are sitting on 
a financial services gold mine. These companies hold powerful banking 
assets like big data and predictive analytics, artificial intelligence, deep UX 
expertise, and a large and growing “life share” of the average American, all 
wrapped within brands known for wowing their customers. But what will it all 
add up to when it comes to how Americans manage their money? Do these 
companies aspire to be the banks of the future? What could that mean for 
today’s banking industry and, more importantly, for millions of financially 
insecure Americans?
TBD, TBD, TBD
TBD, TBD, TBD
 TBD, TBD, TBD
Moderated by: Karen Andres, Vice President, CFSI

11:50 a.m. - 12:00 p.m. | SALON 1&2
Closing Remarks
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